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Q.1 Answer in brief. 20

Define Marketing Management.

What is Human Resource Management?

Give the list of the forms of industrial disputes.
What is executive Development?

Explain the meaning of Advertisement.

Define Human Resource/Human Resource Planning.
What is Human Resource Audit?

Give the meaning of Market Segmentation.

State the need for marketing control.

10 What is Marketing mix?
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Q.2 Explain the scope of Human Resource Management/Personnel Management in 16
detail.

OR
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(A) Define career planning and discuss in detail its objective
(requirements).
(B) Explain on job methods of executive development.

Q.3 Explain the meaning of industrial disputes and discuss its causes in detail.
OR

(A) Explain the social orientation concept by stating various concepts of
marketing.
(B) Discuss the advantages of online retail marketing.

Q.4 Explain the meaning of the product life cycle and explain its various stages in
detail.

OR

(A) Discuss in detail the importance of Market Segmentation.
(B) Explain the process of marketing control.

Q.5 Write short notes. (Any TWO)

Explain the functions of the Labor Union.

Factors Affecting Human Resource / Human Resource Planning
Government Market

Price Discrimination
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Q.6 Case Study

Mudra Electronics Limited is a leading public company in India
manufacturing various electronics products. Its various appliances like
color TVs, computers and electronic watches, etc. are popular in all parts
of the country and the demand for these appliances is constant in India
and abroad. The consumer segment of this device consists of the rich as
well as the upper middle class. This company has maintained a high-
quality standard for its products. The aim of the company is to achieve
high reputation and average profit.

The sales management of the company is manned by an
experienced, educated and skilled sales manager like Mr. Ramesh Parekh.
The domestic market of the country is divided into five zones and each
zone is adequately staffed with sales officers, sales supervisors and
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traveling salesmen in addition to the regional sales organization. For each
executive and traveling salesman, the sales area and sales volume are
predetermined in a neutral manner.

The management of this company feels that the future of the unit
is bright and promising despite the intense competition prevailing in this
sector of electronics device manufacturing. Electronics Limited decides
to increase the production volume of its various products exceptionally,
for which a well- coordinated and comprehensive plan has been planned
to increase the sales of various products in the country as well as abroad.

As a marketing management expert, you have to give suggestions.

1) What pricing policy should the company adopt?
2) Which distribution channel should be chosen for selling appliances?
3) Which means of advertising should be widely used to help increase sales
of the devices?
The management of the company seeks guidance and advice
regarding these matters. You are expected to give appropriate advice to
the management of the company.
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Gujarati Version [Max. Marks: 100]
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